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not to infringe the resting of their grooms and horses. This spirit,
which had checked all Sunday entertaining, only yielded very
slowly to examples like the prince of Wales's Sunday dinner-
parties. London's hotel and restaurant life was practically in
abeyance for the day during the queen's reign. There was even
a strong prejudice against Sunday newspapers. They had very
small circulations; the 'weekly' papers, which were so popular
with the working classes, being sold on Saturday.
If we pass now to consider the press, we find ourselves before
one of the turning-points in national evolution. Chapter V
recorded the reign down to 1886 of an extremely dignified type of
journalism, conducted with a high sense of personal responsibility,
and seeking to win intelligent readers on the assumption that the
rest would travel in their wake. We have now to record how in a
few short years it was rivalled, defeated, and eventually almost
driven out of the field, by the meteoric rise of another type, far
less responsible and far less intellectual, but far more widely sold.
It is sometimes said that W. T. Stead in his editorship (i 883-9)
of the Pall Mall Gazette pioneered the downfall of the old order.
But that is to mistake the scope of the change. True, the new
journalism was sensational, and Stead also was. So, in their day
and in their way, had been the greatest editors of The Times,
J. T. Delane and Thomas Barnes. But Stead's sensations, like
theirs, always made a direct appeal to men dealing with public
affairs; even the most lurid of them, his cMaiden Tribute of
Modern Babylon' (a series of articles exposing the white slave
traffic), had as its express object, in which it was successful, the
passage of a measure then before Parliament (the Criminal Law
Amendment Bill). The key feature of the new journalism was
not sensation but commercialism. It ran its sensations, as it ran
everything else, to make money, and measured them solely by
the sales they brought. The indisputable pioneer of this school
in daily journalism was Alfred Harmsworth, afterwards Lord
Northcliffe.
We saw in Chapter V how George Newnes had started a
weekly, Tit-Bits, catering in quite a new way for a new class of
readers—the millions to whom the Forster Education Act had
taught reading without teaching them what to read. They were
people who only followed print painfully and with difficulty; to
hold their interest it was necessary to give short words, short

